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SMCC’s Meetings are at
MacDaddy on McHenry!

Next Meeting’s on TUESDAY, December .
Beginners Workshop & Help at 6:30 p.m.
Business Meeting & Program at 7:30 p.m.

Apple, the Apple logo, FireWire, GeoPort, HyperCard, Light Bulb logo, ImageWriter,
LaserWriter, Mac, Mac logo, Macintosh, MessagePad, Newton, OpenDoc,
Power Macintosh, PowerBook, QuickTake, QuickTime, QuickTime logo, iMac,
eMac, iPhoto, iPod, iMovie and StyleWriter are trademarks of Apple Com-
puter, Inc., registered in the U.S. and other countries.

All other products and company names mentioned in the Attribute may be
trademarks of their respective owners.
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This month:
? ? ? ? ?

Meeting Topics Coming Up:
? ? ? ? T B A ? ? ? ?

keep on scrolling . . .

Directions

SMCC meets the third Tuesday of every month. Unless
this is a holiday, then look to the web site for an updated
schedule. Our meetings have returne to MacDaddy Com-
puters,  1321 McHenry Boulevard, Modesto, CA. Meet-
ings begin at 6:30 p.m. and start with our beginner’s
workshop.

Bring your computers (if possible) and your questions.
The beginners workshop last about an hour. From 7:30
p.m. -8:00 p.m. we host club business topics. We finish
the evening from 8:00 p.m. - 9 p.m. with a presentation.

The easiest way to find MacDaddy Computers is to exit
the 99 freeway on the Briggsmore exit. Go east on
Briggsmore (If you are on 99 north, turn right when you
exit. If you are on 99 south, turn left and go over the
freeway.) until you reach Mc Henry Ave.. This is approxi-
mately 5 miles. Turn right on Mc Henry Ave.. MacDaddy
Computers is located on the right side of the road, ap-
proximately 2 miles, across the street from Acapulco
Restaurant.

Announcements for the
Newslet ter  can be e-
ma i led  to  me a t :
>RicMcG@aol.com<
by the second week of
the month. If you’d like
to send along a story for
the club, we can print
that, too.

From the Website: Our topic for this month-

??? Since Mike is out of town, there will be no meet-

ing this month. Preparations are apparently under-

way for our annual Holiday get-together.

No word yet on whether it will actually be on the

third Tuesday, as usual (which usually is the week

of Christmas), or not.

Maybe someone will suggest a change so that at-

tendance is better??

Please consider this a combined October and No-

vember newsletter.

Last month was just too hectic.

See upi next month?
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Tidbits

Consumer Reports Almost Gets It
 by Adam C. Engst <ace@tidbits.com>

 Consumer Reports, the well-known magazine featuring
reviews, comparisons, and recommendations of a wide
variety of consumer products, has at long last said some-
thing nice about the Macintosh, to the point of printing
"59,940 reasons to reconsider Macs" on the cover of their
December 2004 issue. (The article quotes Symantec as
saying there are 60,000 PC viruses versus only 60 for the
Mac, hence the 59,940 number, although I'll bet many of
those 60 don't work in Mac OS X at all.) Along with es-
sentially no problems from viruses, Consumer Reports
correctly notes that Macs don't suffer from the spyware
epidemic that afflicts Windows-based PCs. Plus, the maga-
zine praises Apple for its industry-leading ratings for reli-
ability and support satisfaction, the latter of which Apple
has increased over the past three years while the ratings
of PC companies have fallen. (Unfortunately, the full text
of the article is available only to Consumer Reports sub-
scribers.)

<http://www.consumerreports.org/>

 Sounds great, doesn't it? The coverage is certainly an
improvement from years past, when Consumer Reports
tarnished its reputation among Mac users by making
clueless statements about Macs and comparing them to
PCs in non-representative ways. These days, the maga-
zine discusses Macs and PCs separately for the most part,
which helps, but even still, reading one of their articles
about computers still raises my hackles. The base prob-
lem has long been that Consumer Reports tends to be pri-
marily concerned with cost, with reliability and usability
coming in later. That hasn't changed, and after the posi-
tive things the current article says initially, later statements
return to the ignorance of the past.
 In terms of price, Macs are almost always more expen-
sive than PCs, mostly due to the equipment that's stan-
dard on a Mac but extra on a PC. But in this initially lauda-
tory article, Consumer Reports goes on to claim (with no
data) that Macs cost more than similarly featured Win-
dows PCs. When you look in their Ratings table, you can
see that the iMac G5, at $1,674, is indeed more expensive
than all but one of the comparable PCs (an $1,850 Sony),
but of course, the iMac listed includes a high-quality 17-
inch monitor, whereas none of the PCs do. So much for
"similarly featured." (LinuxInsider features an article that
claims Macs are in fact cheaper than similarly configured
PCs from Dell.)

<http://linuxinsider.com/story/37806.html>

 More annoying, there's absolutely no acknowledgment
that Macs cost less to support and maintain. The article
states up front that Macs don't suffer from viruses or
spyware, but nowhere is the connection made that such

an advantage translates directly to lowered costs in buy-
ing software, paying for consultants, and lost productiv-
ity.
 Consumer Reports also praises Apple's reliability and sup-
port, but once again fails to make the obvious connection
with price. Perhaps Apple's reliability ratings are due to
using higher quality parts and workmanship, which might
account for somewhat higher prices? Might there be a cost
to the user in dealing with unreliable hardware? And don't
you think that providing better support could have a cost
associated with it?
 Coming from a magazine that is normally good about
calculating ongoing and lifetime costs for different prod-
ucts, this complete avoidance of the real-world costs of a
computer is shameful. The anti-Mac blinders are especially
bothersome because the article does correctly identify fac-
tors that add to the cost of buying a Mac, namely having
to buy new software and spend time transferring and con-
verting data.
 Also strange is the fact that Consumer Reports ignores
the usability of the operating system. They're not shy to
complain about a complex interface on a washing ma-
chine, but they say nothing about the relative ease-of-use
of Mac OS X compared to Windows XP. Ironically, although
Consumer Reports seldom comments on the industrial
design of computers, they find space to compare the iMac
G5 unfavorably to the iMac G4 in terms of screen
adjustability and to complain about the extra cost of
Apple's Bluetooth-based wireless keyboard and mouse,
which are necessary to avoid ugly cables from the back of
the iMac. Of course, nowhere do they say anything about
the pitiful industrial design of most PCs or make the con-
nection between design and cost.
 The article's final criticism of the Mac is correct, though
overblown. There's no question that Mac users have fewer
choices in software, especially for entertainment and edu-
cational titles. Of course, the real question is if appropri-
ate software is lacking for any particular purpose; the Mac
certainly has thin spots, but for most people, I suspect
they're irrelevant. As long as you can find software that
meets your needs, the fact that you're choosing not to buy
numerous other packages simply doesn't matter.
 In the end, I'm certainly pleased to see the truth about
the Mac's lack of viruses and spyware being trumpeted in
a consumer products magazine, and I'm equally as pleased
to read about Apple's top ratings in reliability and sup-
port. But I remain frustrated that Consumer Reports re-
mains incapable of making the related leaps of logic that
explain just why Macs and PCs have the price tags they
do, and how those price tags aren't necessarily related to
the overall cost of ownership.

© Copyright 2004 TidBITS: Reuse governed by Creative Commons license
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MacWorld eNews

MAC 911 WEBLOG

By Christopher Breen, Contributing Editor,
Macworld (mac911@macworld.com)

Practical Paranoia

A reader, who shall remain nameless, and I have
been around and around on this one. "Why," I para-
phrase his demands, "don't you test each and every
program you recommend for malware and
spyware!?"

Um, for the same reason I don't check for traces of
chocolate pudding -- because such things (in the form
associated with adware and spyware on Windows)
doesn't currently exist on the Mac?

It's not just this reader. With all the reports of adware
and spyware flying around the Internet, Mac users
wonder if they're at risk. As I write this, the answer
is a provisional no. Does this mean that someone
can't monitor your activities without you knowing
about it? Again, no. But there's a difference between
what's happening in the Windows world and what's
possible on the Mac.

Windows users are routinely plagued by programs
and exploits that perform such unsavory stunts as
hijacking a web browser to an undesired site, steal-
ing passwords, capturing keystrokes and screen
shots, and blasting ads across the PCs screen, in-
stant messaging client, and web browser. These coo-
ties are often contained within innocent-looking pro-
grams that are downloaded from the Web.

Currently Mac users aren't subject to these exploits
as they're Windows-only applications. That doesn't
mean such vileware won't eventually appear on the
Mac, only that it's currently not a problem.

Exploits such as OPENER do exist that can log your
keystrokes, decrypt and steal your passwords, and
generally be a nuisance. However, these exploits can
currently be installed only by someone who has con-
trol over your computer, either locally or via an open
remote port.

Is this something to lose sleep over? That depends
entirely on who has access to your Mac. If it's a one-
person machine and you're surrounded by nothing

but upstanding individuals, you're in good shape.

If your Mac is open to anyone who happens to waltz
by, it makes sense to take precautions, many of which
can be found in Panther's Security system preference.
For example, enable the Require Password to Wake
This Computer From Sleep or Screen Saver option.
Configuring this same system preference to log out
after a period of inactivity is another good idea as is
enabling the Disable Automatic Login option. Also,
before leaving your computer, use fast user switch-
ing to switch to an account that doesn't have Ad-
ministrator privileges. Finally, disable any ports that
may allow someone to control your Mac remotely.

While there's no future in complacency, having a rea-
sonable notion of your computer's vulnerabilities will
provide you time to ponder life's real worries.

For more Mac 911 goodness, check out my updated-
when-I-have-something-useful-to-say weblog found
at
http://www.macworld.com/weblogs/mac911.
(Those interested in an RSS feed can use this ad-
dress:
http://www.macworld.com/weblogs/mac911/
index.rdf).
And the most recent Mac 911 column from Macworld
magazine is at
http://www.macworld.com/2004/10/secrets/
novmac911/index.php


